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● Founded by Thomas Krichel
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Elsewhere?

● ArXiv
● SPIRES
● CogPrints
● Agecon Search
● SSRN
● PhilPapers
● rclis, E­LIS
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● Incentives for actualization

 → 23,000 economists care about RePEc
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Applicable to others?

● Need a core group of believers
● No institutional hindrance
● Some “computer savviness”
● Just do it!
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repec@repec.org
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